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TelkomMetra
at a Glance

PT Multimedia Nusantara (The Company or TelkomMetra) was 
established on May 28, 1997 and started its business as a pay 
TV service provider. In 2003, PT Telekomunikasi Indonesia Tbk 
ɳÜŒǈǐŒǈƢɴɢʔƢǈʔŲŒǈŒŷƘĨŪǜŒǈʔĨƍǐƢʔǈŒŪŒǈǈŒŋʔǜƢʔĨǐʔʅôŒƍƊƢƖʔmƘŋƢƘŒǐŷĨʆɢʔ
acquired TelkomMetra.

In 2015, TelkomMetra began to align its business strategy with the
Telkom Group, focusing on implementing the Customer Facing Unit
(CFU). Meanwhile, ôŒƍƊƢƖ¬ŒǜǈĨʈǐstrategy basically included the
implementation of CFU Enterprise, CFU Digital Services, Functional
Units (FU),and Digital and Strategic Portfolio (DSP).

In relation to the implementation of this CFU strategy, TelkomMetra has
committed to be more effective and efficient in managing the
companies within its business group in order for them to always have
superior competitiveness to encounter an increasingly strong global
competition .

TelkomMetra , as the leading Strategic Holding with Business Operations
in Indonesia, always maintains business harmonization to meet customer
demands and accelerate mƘŋƢƘŒǐŷĨʈǐdigital transformation process
towards the Industrial Revolution 4.0 .

Since its establishment until 2022, PT Multimedia Nusantara has 
never changed its name.  For more than 20 years of operations, 
TelkomMetra has experienced a very dynamic  business 
development.
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Gear - Up portfolio 
management best 
practice to 
maximize business 
value creation

Embarking operational 
excellence and 
efficiency by solidifying 
the culture and 
Customer Experience 
Quality, organization 
capability, process and 
tools Accelerate 

business 
enhancement 
to achieve 
optimum and 
sustainable 
growth 

G
Reinforce 
financial 
restructuring 
strategy to 
obtain solid 
capital structure

Strategic 
Initiatives

Trusted in practicing 
Good Corporate 
Governance and Risk 
Management in 
business and 
operation
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Our

PURPOSE,VISION, & MISSION
Purpose
To become an accelerator of realizing a prosperous and  competitive nation 
through investment, development and management of the latest business 
portfolio in order to  provide the best added value for stakeholders.
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Vision
To be the leading and trusted leader in business portfolio management and having 
a strong financial structure through  agile and smart business practices based on 
Good Corporate  Governance.

Mission

Promoting added value for 
stakeholders through a healthy  
and innovative business 
portfolio management and  
prioritizing the quality of 
customer experience.

Empowered, agile, and 
intelligent in dealing with the  
dynamics of business trends 
by always adhering to Good  
Corporate Governance 
practices.

Focus on employees to 
create an empowered 
and trusted  company.



Establishment  of 
TelkomMetra

Acquisition of 
TelkomMetra by 

Telkom

Establishment of 
Finnet

Acquisition of Telkomsigma 
& Telkomvision

Acquisition of  
Infomedia and  

establishment of  
Metranet

Business consolidation of  
Satellite and IT Consulting & 

Advisory Services

Establishment  of 
Metraplasa and ILCS

Business
Milestones

Acquisition of Pointer, and 
establishment of MD Media 

and MDI

1997 2003 2005 2008

2009

2010201120122013
Acquisition of  AdMedika and  

establishment of  MelOn 3


